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Disclaimer

This presentation contains certain forward-looking statements which may not be based on historical
fact, including without limitation, statements regarding Organto Foods Inc. ("Organto”)’ expectations in
respect of its ability to successfully execute its business plan; its in-depth knowledge and experience in
the organic foods business; plans for future growth and the direction of the business; financial results
and projections including actual and expected revenues, gross margin, EBITDA, adjusted EBITDA and
cash-flow (the last three being non-GAAP financial measures); plans to increase product volumes and
supplies from strategic third party growers and contractors; expected growth of the organic foods
industry generally; its ability to raise additional capital and fund its ongoing operations; management’s
expectations, beliefs and assumptions; events or developments that Organto expects to take place in
the future; and general economic conditions. All statements, other than statements of historical facts,
are forward-looking information and statements. The words “believe”, “expect”, “anticipate”,
‘contemplate”, “target”, “intends”, “continue”, “budget”, “estimate”, “may”, “will”, and similar expressions
identify forward-looking information and statements.

Such forward-looking information and statements are necessarily based upon a number of estimates
and assumptions that, while considered reasonable by Organto as of the date of such information and
statements, are inherently subject to significant business, economic and competitive uncertainties and
contingencies. Known and unknown factors could cause actual results to differ materially from those
projected in the forward-looking information and statements. Such factors include, but are not limited
to, the inability of Organto to generate sufficient revenues and margins or raise sufficient funds to carry
out its business plan; the impact of the global COVID-19 pandemic and Russia/Ukraine conflict on
customer demand and supply chains, supply availability and ongoing operations; changes in government
legislation, taxation, controls, regulations and political or economic developments in various countries;
risks associated with agricultural activities generally, including inclement weather, access to supply of
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organic products, poor crop yields, and spoilage; ability to maintain organic
certifications; compliance with import and export laws of various countries;
significant fluctuations in food prices and transportation costs; the risk of
obtaining necessary licenses and permits; the ability to retain key employees
and contractors; dependence on third parties for services and supplies; non-
performance by contractual counterparties; the ability to acquire
complimentary and accretive businesses on acceptable terms; and general
economic conditions;. The foregoing list is not exhaustive and Organto
undertakes no obligation to update any of the foregoing except as required by
law. Many of these uncertainties and contingencies could affect Organto’s
actual performance and cause its actual performance to differ materially from
what has been expressed or implied in any forward-looking information and
statements made by, or on behalf of, Organto. Readers are cautioned that
forward-looking information and statements are not guarantees of future
performance. There can be no assurance that such information and statements
will prove to be accurate and actual results and future events could differ
materially from those acknowledged in such information and statements.

Organto disclaims any intention or obligation to update or revise any forward-
looking information and statements whether as a result of new information,
future events or otherwise, except to the extent required by applicable laws.




HEALTHY LIFESTYLES ARE HERE TO STAY

Projected

Healthy LiVing Global Wellness Economy Growth +44%
Isn’ta Trend -
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everyday priority - not a trend S5T
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As wellness-driven demand for healthy
options accelerates, retailers need reliable,
transparent suppliers to support

Actual . Forecast

Source: Global Wellness Institute, 2025 Global Wellness Economy Monitor
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We Are a Globally Integrated, Sustainable Ecosystem
Driven by Purpose. Built for Growth.

«6 MISSION (@ PURPOSE ‘O- VISION

To make organic and To transform how the world To be a trusted leader in
fairtrade produce reliably accesses healthy food by
available to international building a smarter, more
markets year-round sustainable value chain

sustainable, organic
produce supply chains,
delivering freshness from

creating value for investors, with transparent connections farm to shelf
opportunity for growers and between growers, partners and

, whife advancing a more efficient
access for every customer. markers.

andresponsible food future




GUIDING HOW WE GROW

Our Guiding Principles Lead Our Actions

Providing quality organic products that meet rising
global demand for healthier, sustainably sourced food

Delivering value across our ecosystem by strengthening
outcomes for growers, suppliers, shareholders and our team

Sustainable

Committed to responsible, transparent and sustainable practices
that support long-term resilience and accountable operations
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HEALTHY. VALUE-DRIVEN. SUSTAINABLE. ‘
@:%} An Integrated _> High-Growth
Farm-to-Shelf Platform il organic Market Tailwinds

We Deliver
= s Organto controls every step - from global Backed by 13.7% CAGR* in global organic food
A Slm llfled & farm sourcing to final delivery, providing demand, with consumers and retailers shifting
p Veaﬁ‘rgﬁpd organic and fairtrade product toward trusted, sustainable supply chains
availability

Sustainable BN

path tO %9 Scalable Business Model <"~ Positioned for

[ . | ‘ < ¢ . .
0 o d with High ROI Ll =) Strategic Expansion
rganlc an A capital-efficient infrastructure todrive ' Building on European footprint, with plans to
attractive margins and cash conversion strategically expand product lines and

without heavy capital expenditures capabilities leveraging existing supply,
a l r ra e infrastructure and brand readiness

Fresh Produce iR 2

| ° « ~Ja

| Tier-1 Customer Base C% Proven Leadership
with Recurring Demand | with Track Record of
i : | Success

upplying several of Europe’s largest

grocers with annual volume commitments - Led by ateam with deep expertise across
enabling scale, forecast ability and organics, produce, sourcing, logistics, retailer
operational efficiency partnerships, technology & capital markets

* “Organic Food andBeverages Market Size, Share and Trends — ——
2025 — 2034, Precedence Research. Last updated Nov 6, 2025.
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GLOBAL ORGANIC GROWTH

Serving Large Markets with Clear Tailwinds

k4

<, Phase I: European Market L TIN Phase 2: North American Marke
;}

$146.78 ‘ $134.38"

10.23% 11.59%
CAGR* $77.6B” CAGR*

2025-2033 2024-2029

A Europe is a global leader in organic adoption, driven by A Growth is fueled by demand for chemical-free foods
strong health awareness and sustainability values and clean-label transparency

A Many retailers have indicated they are expanding organic A Retailers are expanding organic aisles across
lines, boosting shelf presence supermarkets, hypermarkets, and online channels

A Public sector demand in schools and hospitals is A Private investment and M8&A activity in organics
driving steady volume growth is accelerating category innovation and reach

* “Europe Organic Food Market Size, Share & Forecast 2024-2032." Market Data Forecast, 2024. ™ “North America Organic Food Market Size, Share & Forecast 2024-2032." Market Data Forecast, 2024
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THE ORGANTO ECOSYSTEM: WHY IT MATTERS

Connecting an Integrated Supply Chain

Sustainable The Organto Leading
Growers Connection Retailers
Year-round supply from A single accountable partner Supplying Europe’s top
certified farmers linking farm to shelf retail markets
Sourcing spans hemispheres » v Owns the inventory and manages  Partnerships with dominant
to “follow the sun” & maintain every step after the farm retailers across Europe
year-round supply ; :
~ + Ensures quality, compliance, ~ Annual volume commitments
Certified organic, fairtrade, labeling and cold-chain precision support planning and consistency
and non-GMO growers ) i
/  Provides full transparency  Creates new category opportunities
 Trusted, long-term relationships and real-time traceability & supply reliability
built on reliability \
+ Deliversretail-ready products
\ 4
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THE ORGANTO ECOSYSTEM: WHAT WE DO

Organto Operates

a Global Ecosystem -

Uniting Strategy, Operations
& Market Delivery

Our mission is to make
sustainable, fairtrade,
and organic foods reliably
available, year-round

Our purposeis to create a
smarter, more efficient supply
chain connecting growers to
markets worldwide

¢_ 4 Sourcing, Certification & End-to-End Logistics

Ensuring speed, integrity, and quality from day one

Cold chain transport and direct freight from certified ports

EU-compliant import and bonded customs entry

Branded and labeled at source, enabling direct retail delivery
without repackaging

3 Lifecycle Ownership & Operational Control

G Managing every step to deliver adaed value
Inventory is purchased outright, not brokered through 3™ parties
Full lifecycle control: logistics, compliance and labelling

A'single, accountable chain of custody

@ Product Integrity & Traceability
Built-in systems for reliability and transparency

Field to shelf traceability with SKU-level audit trails
Organic, Fairtrade, non-GMO and GlobalGAP compliance

Full accountability from growers through last-mile retail delivery
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FOCUSED CATEGORIES, RECURRING DEMAND

Relationships with leading grocers

A Scalable Portfolio provide a strong platform for recurring
for Leading Retailers demand and future category growth

KEY CUSTOMERS

Organto’s integrated network turns
focused category expertise into
repeatable retail access

A focused fresh-produce portfolio anchored
by high-velocity staples and supported by
higher-margin growth categories

(PRoBUCT PoRTFOLIO | )

@ Bananas 6 I

CC:% Ginger @ Avocado
@ Blueberries @ SEERENIGEINS
\_

largest grocers largest grocers
[#l & in France J L #l & in Germany

largest grocers largest grocers
{ #] & in Austria J { #l & 3 in Denmark }

~
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A GLOBAL FOOTPRINT

Vancouver, Canada ol . i E t l l
‘ = 2 s An Established
E Toronto, Canada
s

Network *

10 Key Sourcing Partners
+ with access to 500+ growers

¢
(&
"

NORTH
AMERICA

]
FUTURE r 2 Origin Ports
EXPANSION = ! ‘

Core Destination

Belgium
® celg Ports

( ) France

Germany

- . taly
Dominican , U $ Austria Sea Carriers

Republic

Guatemala ‘ ‘ Ukraine
] Czech
Romania Service and

Columbia ‘ ( Logistics Providers

Customers served
over last year
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